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A consumer perspective

Consumers are ready for driverless cars

More than halF of

59% of consumers feel a
sense of anticipation at the
thought of self-driving cars

Consumer preference of
riding in self-driving cars
over traditional cars is
set to double in five years

consumers are willing to pay

a premium of upto 20% over

their current budget to own
a self-driving car

What do consumers expect from a driverless car?

In the future, consumers would trust the self-driving car to

Make sound decision during
unexpected situations

A — 55 %

Drop off/pick up non-driving close
friends or family members

54%

Run an errand on their behalf 49%

Factors that will encourage consumers to use/buy self-driving cars

Reduced environmental hazards

(o)
and carbon footprint 1%

Secure data systems [ 68%

20O

Al-enabled in-car experiences

— 54%

Source: Capgemini Research Institute, Self-driving vehicles consumer survey, December 2018- January 2019, n= 5,538 consumers

While in a self-driving car, consumers are clear on the kind of in-car experiences they are looking for
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How would you spend your time while riding in a self-driving car?
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and family in car digital tools
, » Catchup on news o Take medication
o Text or call friends and current affairs « Sleep
or fFamily « Watch _ o o Check and measure
movies/tv-series e Practice meditation vital signs
« Read a physical or « Do heavy exercises
digital book
* Play online games
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Source: Capgemini Research Institute, Self-driving vehicles consumer survey, December 2018- January 2019, n= 5,538 consumers

Consumers expect time spent driving to decrease by more than 50% with self-driving vehicles

Automotive companies, are favorably
placed with consumers

Consumers trust incumbents more than new startups

“How would consumers rate their overall level of trust for...”
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B Consumer view Executive view

Source: Capgemini Research Institute, Self-driving vehicles executive survey, December 2018-January 2019, n= 280 organizations, Self-driving
vehicles consumer survey, December 2018-January 2019, n= 5,538 consumers

Recommendations for accelerating the journey
towards a self-driving future
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Inform

the consumer

Understand

and reassure the
consumer

Build

an ecosystem
of services

Develop

software skills
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