C ° .
RESEARCH INSTITUTE

Street

Key pain points that can lead to citizens to leaving a city

@ ! may leave my city in future due to... @

Transport and mobility issues Overall Cultural and personal issues Overall
* The large amount of time 38% * Lack of a community life 35%
| spentin commute « Not feeling belonged in the city 34%
Sustainability issues Overall
* Lack of good job opportunities 41% * High level of pollution 42%
and economic growth * Lack of sustainability initiatives 36%
« High cost of living 52%
Public security issues Overall
» Lack of public security 40%

Biggest Challenge that can lead to citizens to leaving a city - by city
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Major reasons ‘ﬂ Sustainability — #@W Cultural and & Transport and 0 Public security @ Financial

for citizens issues personal issues mobility issues issues issues
leaving city

Source: Capgemini Research Institute, Smart Cities Survey, April 2020 (n=10,000 citizens)

Why do smart cities hold the

- key to improving urban life? - T

of citizens want to live in smart cities
because they believe that the city will be
more sustainable

Close to three-quarters of city officials
(74%) believe a smart city will attract a
highly qualified workforce and provide an
attractive destination for start-ups and
established businesses

58%

of citizens want to live in smart cities
because they believe that the quality of
urban services will improve

of citizens who have used smart city
initiatives are happier with their quality
of life in terms of health factors which
drops sharply to 56% among those who
have not used a smart city initiative
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Source: Capgemini Research Institute, Smart Cities Citizen Survey, April 2020 (n=10,000 citizens)

Citizens want a better urban
® existence and are prepared to pay more @
for using smart city initiatives

Millennials and Indian
citizens are willing to
pay more for smart
city initiatives

h Over a third (36%) of citizens are
willing to pay more for using smart city
initiatives. This Figure is higher for
Millennials (44%), Gen Z (41%)

I would be willing to pay more to access smart city initiatives
because | want to live in a highly developed and connected city
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Source: Capgemini Research Institute, Smart Cities Survey, April 2020 (n=10,000 citizens)

What challenges stand
in the way of success?

Technology Funding

Lack of technology Lack of funding for smart
expertise to provide digital city initiatives in the city's
Leadership
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Lack of clear vision Lack of collaboration with
and planning of future technology partners during
blueprint for city design and implementation
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Source: Capgemini Research Institute, Smart Cities executive Survey, April 2020 (n=310 city officials) \h
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How can cities accelerate
smart implementation?

Smart city
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Source: Capgemini Research Institute Analysis
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