Since 2019, the automotive industry has
shown little progress on sustainability

Extent of reduction in overall GHG emissions,
Industry average
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19% lower than 2018,
missing the target
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Base emissions = Target of 30% reduction
182 million mtCO2e from 2019 levels
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Source: Capgemini Research Institute, Sustainability in Automotive Executive Survey, July-August 2022, N=183 automotive
organizations, CDP, Bloomberg New Energy Outlook 2021.

Emission numbers are in million mtCOZ2e. Industry average = Average of all emissions, including Scope 1, Scope 2, and Scope 3 of 20 large
global OEMs for years 2018 and 202 1 sourced from CDP (disclosed by OEM:s).
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Source: Capgemini Research Institute, Sustainability in Automotive Executive Survey, July-August 2022, N=1,080 executives; The
automotive industry in the era of sustainability, 2019.

% of organizations indicating the deployment of sustainability initiatives
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Source: Capgemini Research Institute, Sustainability in Automotive Executive Survey, July-August 2022. N=1,080 executives; The
automotive industry in the era of sustainability, 2019.

Maturity of sustainability strategies and its implementation: Automotive industry
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*Each dot represents one organization, and the placement of the dot corresponds to the comparative maturity of the organization in both
strategy and implementation of sustainability. The percentages represent the share of organizations in each quadrant.

Source: Capgemini Research Institute, Sustainability in Automotive Executive Survey, July-August 2022. N=183 automotive
organizations (including OEMs and Suppliers); The automotive industry in the era of sustainability, 2019.

Challenges to sustainability initiatives

Top challenges faced by the automotive industry in their sustainability journey
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Source: Capgemini Research Institute, Sustainability in Automotive Executive Survey, July-August 2022, N=1080 executives.

Sustainability Leaders derive
higher benefits

Extent of reduction in overall GHG emissions,
Leaders vs industry average

5% improvement
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174 19% lower than 2018,
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(2018 industry average)
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Source: Capgemini Research Institute, Sustainability in Automotive Executive Survey, July-August 2022, N=183 automotive
organizations, CDP, Bloomberg New Energy Outlook 2021.

Emission numbers are in million mtCOZ2e. Industry average = Average of all emissions, including Scope 1, Scope 2, and Scope 3 emissions of
20 large global OEMs for years 2018 and 202 1 sourced from CDP (disclosed by OEMs).
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Source: Capgemini Research Institute, Sustainability in Automotive Executive Survey, July-August 2022. N=183 automotive
organizations.

How can automotive organizations
accelerate towards a sustainable future?

Fast-tracking product and service evolution For the
sustainability era

« Fostering innovation in battery & vehicle tech

« Creating monetization opportunities and inducing
mobility-behavior change via service innovation

« Ensuring sustainability of production and end-of-life of
EV batteries

: Establishing new processes and enhancing traditional ones
¢ for sustainability

). Accelerating

. sustainability in
'/ the automotive
industry

* Integrating sustainability practices into day-to-day activities

* Incorporating sustainable design principles to minimize vehicles'
environmental footprint

*Environmentally responsible procurement

é « Using new technologies and tools to manage the transition to
' net zero

Putting people at the heart of the sustainable transition

« Aligning organizational objectives with sustainable goals
« Building sustainability skills

« Creating a culture of collaboration as part of a systemic
approach to sustainability
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Source: Capgemini Research Institute analysis.
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