NEW AGE DEMAND
SENSING PLATEORM FOR
AUTOMOTIVE

Manage the volatility in demand caused by
social media influence, changing consumer
expectations & buying patterns



Customers are exposed to a wider range of choices and opinions these days, thanks to the surge
in social media activity around the world, making demand for any product or service more
unpredictable. Current Supply Chain issues requires a consumer-centric approach to demand
sensing and forecasting. To determine the true demand for a product, the new age demand
sensing technology for automotive monitors real-time customer traffic from online & offline
Sales Channels, Social Media, and other sources.

Plus, there's more. With the support of custom automotive accelerators, the true demand
prediction may be combined with the business planning platform to execute digital sales and
operation planning, bringing agility to the business functions.
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To Know more about the asset reach out to:

KEY CONTACT

Roshan Batheri - Senior Director (roshan.batheri@capgemini.com)

Subject Matter Experts:

Milind Dumbre - Program Manager (milind.dumbre@capgemini.com)
Siddhardha Reddy - Consultant (jakkireddy.siddhardha-reddy@capgemini.com)
Prajita Raje - Consultant (prajita.raje@capgemini.com)
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